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8.1, Creation = to asttain the objectives enunciated
by this Code, there is hereby created a body which will
henceforth be referred to as the "Market Authority".

8.2, Powers and Functions - The Market Authority phall
bhave the following powera and functions:

(a) Prepare and/or approve strategic, development
and action plans to insure that markets are
filly developed and truly serving the general
public;

(b) Formulate policies, rules and guidelines for
market operstions and sdministration;

Ge) Canduct periodic review of municipal public
market cparations;

(d) Coordinate with the Budget Officer in the
ion of the budget for the municipal
public market;

(e) Adjudicste market stalls to qualified parties

(£) Hear and settls grievance arising out of
market operations;

(g) Conduct in-depth study, extensive research,
and situational analysis, before opening any
additional market sites, upgrading, tranafer
or closure of existing markets)

/(f)'.ro determine and recommend to the Sangguniang
Bayan market rates and fees at levels in
order to render market operations economical-
1y viahleg

(1) Determine the classification of stalls
according to sales potentials.

8.3, Composition ~ The Market Authority shall be com-
posed of the Municipal Mayor as Chairman, the

and Development Coordinator as Viece Chairman,

with the following members; JMunlcipal Treasurer, S5B

Chairman, Committes on Markets and Abbatoirs, SB Chairman,

Committee on Apprépriation (Waps and Means) and the )arket

r. In addition to the designated members of

the Market Authority, there shall be 2 representat
aside from the represenmhative of —eaci Sesctiom to sit
during Market Authority's meeting to deliberate on issuss
and concerns that affect the Municipal Public Market.

8.4, Mesting - The Market Authority shall have its
regular meeting every N
However, the Mayor as Uhalmman, Tiy CALL & Special meeting
anytime for the purpose of taking up specific matters upon
request of any of its member,

9, Market Administration *

9.1. Creation - There shall be a Market Administration
or the Office of the Municipal Public Market Administ$a-
tion which is a division under the supervision of the
Municipal Mayor, subject teo Civil Service Law, rules and

reguldations.
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9+2. Composition - These shall be a Market Administra-
tor, Assistant Markst Administrator for Operations, Market
Supervisors, Market lMasters, Section/Unit Heads for Market
Research amd Planning, Sanitation and Security, Appraisal
and Inspection, Maintenance and Repair, as well as thelr
respective staff for the rank and file, who shall be
appointed by the Municipal Mayor and/or his/her suthorized
representetive, subject Lo Civil Service law.

9.3. Qualification = No person shall be appoimted to
the above stated ppsitions unless they are citisens of the
Philippimes, of good moral characters, with educaticmal
attaimment required for specific positions amnd as mamdated
by the Civil Service law, rules and regulations,

9.4, Position Desoription Functions -
a) Market Administrators

8.1, Submit plans and programs for the better
market management operstions to the
market authority.

8,2, Implement such plan and program approved
by the Market Authority.

a.3, Submit to the Market Authority yearly
budget proposal.

a.i. Submit quarterly reports to the Author-
ity including statistical data on market
operations and such other reports as may
be required by the Market Authority.

&.5. Exarcise ilmmediate supervision over
Assistant Administretor, Market Super-
visor and Market Masters and accepts and
take appropriate action on complalmts
filed aghinst them in their official
capacities,

a.6. Enforce ordilinces and resolutions set

forth by the Sangguniang Bayan and/or
the Market Authority.

a.7. Be primarily responsible for the mainte-
nance and upkeep of the Public Mariets
and their surrounding premises; amd

a.8. Perform such obher dutlies and functions
as may be assigned by the Authority and/
or the Municipal Mayor.

b) Assistant Market Administrator for Operation:

b.l. Assist the Mariet Administrator in the
maiptenance and upkeeping of the faol-
lities within the Public Market such as
stalls, lights, water, tollsts, garbage
disposal and others;

be2e Mun;lﬁ:tplun measures for effect-
ive -collection of stall rentals,
entrance fees and other fees.
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De3e Work out plans and programs for the
utmost utilisation of all spaces within

thtrnum‘yo' markets so as to increase
TeVanues ; '

beieAsailf the Market Administretor in the
implementation of the Mgrket Code Ordi-
pances amndl resolutioms pertaining to
markets, a3 well as, the teams and
conditions of the comtract of lamsej

b.5. Assist the Market Administrator in co-
ordination with Market Supervisor ard/
or Unit-in-Cherge in  working Tfor
possible solutiomns to vendor's oom-

plainte;

b.6. Submit to the Market Administrator year-
ly bwdget proposal thet concerns the
oparationsj

b.7. Study commedity flow in relatlon %o
market stall rental;

b,8. Submit duly scoomplished Performance
Target Worksheep (FIW) and Performance
Appraisal Report (PAR) of market parson-
nel every end of semasterp

b.p. Comluct mesting with market persomnel
apd vendors on matters that may improve
the operation and Education and Enforce-
ment Section of the Public Market;

b.10. Recommend to the Market Administrator
plans and programs for an effective
market mensgsmert j

b.ll Assist the Market Administrator in co=-
ordinsting with other goverrmert or
private agencies that may be of help in
improving the operation of the Publie
Market, especially sanitation and secu-
rity;

b.12 Perform such othar duties and functions
that may be assigned by the Market
Adl:lniltntur_.

Market Supervisor

C.ls Assist the Assistant Market Administra-
tor concerned in the proper administra-
tion amd implemertation of the pro-
visions of the Codej

.2+ Supervise and elevate the activities and
performance of Market Masters and in-
vestigate complaints affecting their
public performance and behaviour that
are brought to his attention; and

¢:3. Perfomm such other duties and functions
that may be assigned to him from time
to time by the Market Management,.
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d) Market Research and Plamming Supervisor -

d.1 Assist the Harket Administralor in form=

ulating ressarch designated and statis-

. tical studies concerning market develop-
ment ;

d.2 Asaist the Market Administrator and the
Assistant Market Administrator in formu-
lating Markel Developmemt plansg

ds3 Help evaluate reports of merket opera-
tions for the possible policy action
proposal by the Market Administrator,

d.4 Manage the Market Hesearch amd Flanning
Staff under his/her controlj and

d.5 Perform such other duties and functlous
that may be assigned by the Market Ad-
. ministrator.

e) Market Master;

e.1 Sese to it that stallholders are provided
with tha corresponding offieial receijts
or oash tickets to the atall or space
oocoupied by themj

8.2 See to it that the market to which he is
administratively asaigned is efficlently
operated and that all subordinate market
gomnml assigned to his market perfom

helr duties properly;

2.3 Execute ani Lmplsment directives amana-
ting fram the Market Administrator
pertaining to the operations of povern-
ment owned am/or operated Publis
Marigets within their respective juris-
diction which normally includes clean-
linesa, security, order and pood corduct
inside the market;

. e.4 Prepare periodic oollsection/eppreised
taxes report which shall inolude o
retive statements of collection and sta-
tistical data, prevailing prices of
goods in the Publie Market he is
assigned;

e.5 Be accountable for ths meintenance and
aefficient uwbilization of =211 markst
properties, facilities and supplies;

e.6 Perform such other duties and functions
that may be assigned by the Harket Ad-
ministrator,

f) Market Inspector:

f.l Re-assess tax dus based on volums ard

4+

kind of commodities;
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£f.2 Inspect the aofficial receipts and /or
tickets 1ssued to vendors as Well as
the ledgers of market masters;

£.3 Investigate violations and appropriate
cherges imposed/collacted)

f.4 @xsrcise utmost vigilance and care %o
prefent any losses in the ares where he

is asaipgned;

f£.5 Assist the Market Administrator in on-
foreing the provisions of this Code anml
other rules and regulations governing
the operations of ths Public llarket;

f.6 Perfom such other duties and functions
that may be assigned by the larket Admie
nistrator.

10. Market Revenue Generation

10,1 The Municipsl Treasurer shall exercise direct and
immadiste superwision, administratien and control. over
the collection of marimt fees.

10,2, There shall be Looal Revenue Collmction Officers
assigned in each section ©f the Public Narket,

10,3. The duties and cbligations of Local Revenue Callsct=
ion Officers are as follows:

(a) Rscommend/implemert measures for effective col=-
lection of stall remtals and olher fees.

(b) Submit to the Market Autberity revemue reports on
& monbhly, semi-annual and annual basis with cam-
parative statements, e. g. actual collactlioms
versus collectibles from rentals and other fess,

(e) Perform such octher functions as may be assigned
by the Municipal Treasurer and/or larket Author=-
i‘bro

10.l4. The Market Fees, intrance Fees, Slaughterh and (ther
fees as preseribed in the Hevised Revenue Code of the
Munieipality of Roxas shall be the basis of collections
and /or chargea.

10.5. Emch market section shall generate revenuss to be
able to austain its operatlon.

10,6, The use of Officdal Receipts (O,R) shall be required
for payments in excess of F10.00,

TITIE IV - STALL/SPACE MANAGEMENI

11, Stalls/Spaces Vacancy, Adjudications, Award and
Oﬂﬂllllnw-

1l.l. Qualifications - Natural persons are gqualified to
participate in the adjudication of market stalls and
spaces, provided that, they meet the followling require-
ments i




